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ACTIVIty




*Biggest group without a witch
*The witch who can stay in the biggest group without being caught




....AND THE WINNER IS




PRETTY SNEAKY, SIS







The spread of false

INformation without the
INfent to mislead. ..




MISINFORMATION

Those who share the information may believe it
themselves. They may think it might be interesting
to someone, or maybe even help them. They
nave No malicious infent toward the people they
are sharing it with. ...




Information that is designed or spread
with full knowledge of it being false
(iInformation that has been

manipulated), as an intent to deceive
and cAausENICIHRE




DISINFORMATION

This is a “close cousin” of the term “fake news.”



InNformation shared for malicious
ends-cause harm to an individual,

a country, or an organization . It
can be true or false.




MALINFORMATION

Information that is meant to divide. This might be
completely made up, or there might be true information,
but it is intentionally taken and twisted to scare people or
cause mMistrust.



“Don’t believe
everything you
read on the
Internet just

because there's
a picture with a
quote next to it.”

—Abraham Lincoln
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Don't believein 3
everythingyou -
read ontheinternet
just because there
Is a picture with a
quote nexttolit.

George Washington
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WHY DO PEOPLE BELIEVE
MISINFORMATION




Reasons for believing mis-, dis-,

and malinformation

*Unhealthy learning environments

*People are scared

*They read something that lines up with what they want to believe in
*A trusted person told them it was frue

*They want to belong

*They want to be "true to their party”

*They are searching for confirmation bias



Rhetoric

THE RHETORICAL TRIANGLE

AN OVERVIEW OF THE THREE RHETORICAL APPEALS

SPEAKER | Ethos is the
Greek term for "ethics.” but
has been made to represent
credibility of the person
making a communication
(the "speaker’). Ethos is
established through a variety
of factors, including status,
awareness, professionalism,
celebrity endorsement,
research, and so forth. Build
ethos to make your audience
trust what you are saying.

LOGOS
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MESSAGE | L cgos is the Greek term for “logic.” but has
been made to represent the facts. research. and other
message elements that provide proof or evidence to a
claim. Use logos to convince your audience that what
they are hearing or seeing is well researched, well built, or

AUDIENCE | rathos
is the Greek term for
‘emotion.” but has been
made to represent how
an audience feels or
experiences a message.
The appeal of pathos
makes a person feel
excited, sad, angry,
motivated, jealous,

or any other number

of emotions that may
persuade them to act
based on what you say.

otherwise worth their time.

TheVisualCommunicationGuy.com




THE ECHO CHAMBER EFFECT

Ideas inside the chamber
resonate so that the people
inside begin to believe it's the

They are living in

if they are in actuality the one on
the fringe. Meanwhile, conflicting

an echo /o Hemsaermatsitintoti
chamber

causing them to die.
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YOUAND|YOUR MOM ARE HILLBILLIES:
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THIS IS A HOUSE OF LEARNED DOCTORS.
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CHILDHOOD VACCINATIONS




Scientific method

db Observation

Question ‘1‘1’-',.

' Hypothesis

Experiment

Confusion

surrounding how
sclence works

Analysis

» o[
Conclusion fl % B
.
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Blurred lines
between politics
and religion




The lines have now

become blurred
between politics,

religion and Science.




EFFECTS ONFREEIRIGEIEE Sl
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Loss of herd immunity

Vaccine preventable disease(VPD) outbreaks.

Loss of frust with patients.

Loss of Faith in science and other processes

Decrease in people seeking medical attention early or at all.
Decrease attention to Global weather

Racism/Hate

Increased cost to public health to combat misinformation
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Increased rate of death



HERD IMMUNITY

o
* = not immunized but _.Jii = immunized and *- not immunized,

still healthy L heathy sick, and contagious
No one

is immunized.

Y

disease spreads
through the
population,

Some of the
population gets
immunized.
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EFFECTS ON PUBLIC HEALTH WORKERS

Compassion fatigue
Loss of people wanting to work in the field
Burn out

Exposure to diseases

o K~ L d -

Exposure to hate or potentially o violence



How Can Public Health Respond
to this Pandemic of Misinformation




We need to inoculate against misinformation







Pre-bunking

(TIP OF THE WEEK
4

Debunking vs. Prebunking
Misinformation

e Debunking is a reactive approach to
misinformation.

* Prebunking is a proactive approach to
misinformation.

When possible, prebunk to avoid repeating
false claims and prioritize sharing the facts.




10 TIPS FOR PREBUNKS

What to prebunk
. O 2

Figure out Choose
what your
information example
people need carefully

. J . J

How to design it

O O 0 0O @

Wrap it Warn your Add some Draw out Explain
in truth audience detail the tactic how you
at play know what
you know
J L J L J | J | J

How and where to share

. = 2 Q- D

Keep it Make them Find where
simple shareable your audience
is and pubilish
there
. J J U y
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How to Fact-Check Like a Pro

Sick and tired of seeing misinformation? Never know who or what to trust?
Can't figure out if what you’ve heard is true? Feel duped? Want better tools to
sort truth from fiction? Here’s a quick guide to sorting out facts, weighing
information and being knowledgeable online and off.

Certificate

5

Check Credentials

Is the author specialized in the field
W e nee d '|'O encourage ehi e e
Does sthe currently work in that
field? Check LinkedIn or do a quick
Google search to see if the author

our pafients to fact-
check like a pro when
encountering new

Information of ANY kind. e

Like eggs and milk, information can
have an expiration date. In many

Judge Hard

If what you’re reading seems too
good to be true, or too weird, or
too reactionary, it probably is.




LOW HEALTH LITERACY
IS A BARRIER TO

Carin-g for
your family

i :’)\H

Making informed
health decisions

LITERACY

BUFFALO NIAGARA
Change Starts With a Word

Reading
prescription
information

Preventing
disease

Getting
important
health alerts
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Peace of mind
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This person didn’t This person
send a rumour to double checked
the group chat their tacts
_— -« &'
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This person got
their news from
trusted sources
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'how do you know

that's true?’
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Americans' Hatings of Honesty and Ethics of Professions

Please tell me how you would rate the honesty and ethical standards of people in these different fields - very
high, high, average. low or very low?

W% Veryhigh W% High % Average Bl% Low % Verylow

Nurses 29 50
Medical doctors 17 45

Pharmacists

High school teachers

Police officers

Clergy

Judges

Accountants 34 50

Labor union leaders 42

Bankers 54

Real estate agents 4 (20 55

Lawyers 50

Journalists 35 18

Advertising practitioners 42 T 10 |
Business executives NN 4o E— T
Car salespeople . L 13
Members of Congress 28
Tl 4 BS

Thosa with no opinion ane not shown,
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WILDERNESS




EWEEWEII ALOT,OF UNH HEALTHY
COPING IIIIEEHIIHIE M3,
AND A SICK'SENSEOFHUMOR
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