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+ 0 HCP interview responses to
@ . the TMP from across the U.S.

“Every visitis . e \just tired of it everyday”
\Ef—ftﬁreﬁcy |
“Even familié\/h/qqmrsﬁmking guestions about

things they comfortably accepted nreyiously”

\
“Parents q/ - \/hat to do”
\ /
“Almost any té\/"(mﬂmﬁbecome a point of contention,
a source of unease or even an argument”




+ 0 Public Health discussions
- across the U.S.

» )
“Our work has becomﬁ o _ 3 J “It’s exhausting.”
\ :

efficiency

“It feels likeour credibility is under daily attack.

We’re working to promote

nealth & to reduce illness and yet

Public Health is the proble—=""1

/ ® \
“Almost an potential for
and anger.”




We’re not failing at the science

We’re failing at the communication
of the science






Not So Long Ago, in a Practice Not So Far Away

Top Quallty Practice Outcomes

e Immunizations (#1 HPV in PA) g " Iy b - «‘.Z :
e Well/Preventive Visits Local HCPs as trained Trusted Messengers L

e Screenings ‘ S with approprlate resources and support
- B g W s gt WU

i

k . . S Quality, Connectiori, Communication

pediatrics
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KAISER HEALTH NEWS

Fact-Check
“It’s important
for health care
providers to fight
the anti-vaccine
movement,” says
Hermann (right,
with Wolynn).

USTING
- MYTHS

ABOUT THE
2l 0VID-1
VAGCINE

THE NATIONAL
PRESS CLUB

& Vaccine Warriors W

DR. TODD WOLYNN AND CHAD HERMANN TAKE ON ANTI-VAX
| FALSEHOODS WITH A HEALTHY DOSE OF SCIENCE AND HUMOR




Evidence-based medicine
and public health
iInterventions don’t work



...unless people trust
the messengers.



Trust in U.S. Institutions is at an All-Time Low

SR ,if



Academia Medicine Public Health Government




MEDICAL
INDUSTRIAL
COMPLEX




2024 Edelman Trust Barometer

Since Last Year, More Responsibility for Myself and My Provider, Less for Institutions

Percent who say

GLOBAL 12 © (O —®* Change, Apr 2023 to Apr 2024

| expect each to play a Government

big or huge role in making

sure | am as healthy as possible My employer
Business
NGOs
Media

50

41

33

32

31

P. 22




2026 Edelman Trust Barometer

From “We” to “Me”: )
Our Shared Institutions Lose,|My Local Circle Wins Tru St 1S I_Oca | )

Among those who say recent societal events impacted their trust in people or institutions (95%), percent who say

v | have lost trust in:

National government leaders
Major news organizations

Foreign business leaders




HEALTH TRUST IS LOCAL & APOLITICAL

Family health care providers still carry the most trust and influence
for personal health issues and decisions.

Trust to tell the truth about health issues and how to protect public health Have influenced my health decisions

100 100

75
50
25
0 —
My doctor | My friends My CEO Heads of Government Health care Journalists My doctor My friends and Medical scientists People with Content creators
and family health leaders CEOs family and health similar health without medical
NGOs experts conditions as me training

TRUST is LOCAL

2025 Edelman Trust Barometer Special Report: Trust and Health



2024 Edelman Trust Barometer P. 22

Since Last Year, More Responsibility for Myself and My Provider, Less for Institutions

Percent who say

GLOBAL 12 © (O—® Change, Apr 2023 to Apr 2024 Significant change

Myself

| expect each to play a

blg or huge role in maklng My primary care provider K 10 79)
sure | am as healthy as possible

Government 50

@

T R U ST i n My employer o
M Y H C P Business o 33

@

©

41

NGOs 32

Media 31




U.S. Adults Are Most Trusting of Their Own Doctors for Health Information; Fewer Trust
Government Health Authorities

How much do you trust each of the following for reliable information about health issues?

B A great deal A fairamount BNot much MNot at all

Your own doctor or health care provider
FDA
Your state government officials % 3% 0L %
resident Donald Trump N ECT sk

50%

Note: See topline for full question wording.
Source: KFF Tracking Poll on Health Information and Trust (Jan. 13-20, 2026) « Get the data « Download PNG KFF




Who do you trust to tell the truth about
medical issues and protect public health?

) ) \

my doctor my doctor my doctor

Left Center Right



You are the exce






Good communication is essential
to good health care



EMPOWERING HCPs TO GET THEIR PATIENTS TO “YES”

Healthcare Providers are Trusted Messengers. But they’re not trained communicators.
Communication is the key to driving health decisions & achieving value-based goals.

Relevance
,..-"'Fﬂ Frequency
Earn trust . .- .'-\ mmmmmmmmmmmmTTTTTTTT
to do what's right e m e mm s E .- .
on my health . A Empathy Gain infl
Communicate . aln inrfiuence
B — — — & e e e e e e e e e = =
your expertise through ... y over my
________________ e Accessibility health decisions
- L o' T T e = - L
Teal N s T T T T e e e ____
Dt Relatability
Proximity

*2025 Edelman Trust Barometer Special Report: Trust and Health



™ Patient Acceptance of
HCP Recommendations
IS Built on Trust
& Optimized Communications



Effective Communication is a Critical
.G)‘ (and Often Missing) TOOl Of a Healthcare Visit

Communication:
‘ - is bioactive

- can change behavior

“What we say
to our patients

matters, but
how we say it
— matters more.”




Shade &

Prescription Sunblock Tobacco
Adherence Use
Regular Nutritious
Exercise Foods
Behavior Change
Alcohol Oral
Consumption Health
Adequate Medication

Sleep VACCINES Adherence






Clinical &

Communications » Operational
Success

v Patients
v Families
v Community



Vaccine Acceptance is Dynamic
and Exists Along a Continuum

I
I

Refuse | . .
o Vaccine questions & Accept all
| | Vaccines

! concerns i

I

vaccines



A Culture of Communication




A Culture of Communication
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How People Make (Health Care) Decisions

How our
training
fails us

Logos

{i} Ethos

>




Open
Curious
Relaxed

Reactive Recepﬂve
Believing
Trustful

‘oactiv’
Willing

____________________________________




Two Different, and Essential,
Communication Settings

S |

Face-to-Face Digital

O
—




When your recommendation isn’t
immediately accepted...




Motivational Interviewing



AIMS: How to Address & Overcome Resistance

Vaccinate

'
=
&

Announce
Supporting
Inquire Pt/Family
Health
Mirror o o
Decisions

Face-to-Face
Secure



Example AIMS
Conversations




Presumptive u HCP: Mrs. Jones, Suzy’s 11yr visit is fine. She is due for her Tdap, HPV & Meningitis vaccines. Let’s get those done today.

Fam: She needs her Tdap & Meningitis vaccines for school so I’d just like her to get those two today.

Active Listening

Confirm

Empathy
Ask permission

Genuine Real

Shared

Concerr
Dat

d

Genuine Real

Thanks



m Announce - Inquire - Mirror - Secure

is designed to build trust, not force acceptance of an HCP recommendation

is evidence-based communication applicable to any HCP recommendation
provides a path for HCPs to demonstrate active listening and to express empathy
builds trust even when a recommendation is refused

helps to enhance HCP confidence and patient/family satisfaction

can be learned quickly, is easily implemented, and improves with practice



Two Different, and Essential,
Communication Settings

= éﬁ @

Face-to-Face Digital

oY







Social
Media

i g agindamn i

e [ T T (e T s A

TRUST is LOCAL




1 <

Marketing % Communication

v iy



Marketing is for patients you DON’T have.
Communication is for patients you DO have.



Good Communication is Essential to

ge%fo)lcej v%v? ?—E'BSC AMftusted Messengers

HCP Communication can change health beh
..HCPs are NOT trained in communication.

HCP Communication must be optimized in-person & online
mproving communication improves quality

HCP Employers, Health Systems & Pharmacies should realize |
s




* Health Team
_ Satisfactio

n
Staff Teamwork
Empowered vBurnout [6 Pra.Z'iCE Culture
HCPs v Turnover of \&/\o/\@
v Utilization tr ‘};{W
v Rumors Value-Based

Care Success
M Efficient &

Effective Trusted Evidence-Based Hedlthcare via D/DH M

Healthcare Vdue-Based Communication " Cap Closure 1
® Pop. Health
@QIR 7* Revenue
***** * Sustainable
Accessible.Trusted ® O @0 1?Patients & Families +ROI
Bidirectional.Information W Feel Heard & Respected
= h.l )l]} Educated & Empowered
—
I 1 Patient & Family @

Satisfaction



Ex@)e Left Center Right Ex@)e
<



Face-to-Face

° <:>
Collateral
Cards/Signs/Posters

Nt

Social Listening
@ @ o oo
e Effective & Resilient Healthcare
2 Podcast o o
- Communication Ecosystem
~2 | Webcast
Live Stream
h o
Reputation —
g% Management
) 0. 0.9.0. ¢

Website/Socic!




Free CME : AIMS, Presumptive Recommendation & more

for MDs, DOs, PAs, NPs, RNs & Pharmacists

€

# Trusted MAXIMIZING TRUST &
P REDUCING RESISTANCE



Trusted
o Messenger

Program
trustedmessengerprogram.org _
- Trusted MAXIMIZING TRUST &
Please take a minute & "= REDUCING RESISTANCE

Website Information E '1:.-.-+.: E Free Comms CME/CE

LinkedIn Content TMP Productions

gt Ji i rusted
Viessenger

- Shout outs gg;*" O d C3 %% 4
L

- Updates
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