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Presentation Recognition

The Prescription for Health project and this presentation were supported in part by the Michigan Health Endowment Fund. 
The Michigan Health Endowment Fund works to improve the health and wellness of Michigan
residents and reduce the cost of healthcare, with a special focus on children and seniors. You

can find more information about the Health Fund at mihealthfund.org.

The content of the presentation is that of the presenters and does not necessarily represent the views or opinions of the Health Fund. 
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Objectives



Alignment with Conference Objective



About Prescription 
for Health

•

•

•

⚬



Project Goals

•

⚬

⚬

•







Rx for Health Partnerships



Rx for Health 
Project 
Outcomes



# Enrolled
# Received 

Education

# Vouchers 

Dist
# Bags Issued

Sept-Nov 2019 n/a n/a n/a n/a

Dec 2019-Feb 2020 n/a n/a n/a n/a

March-June 2020 48 48 24 36

July-August 2020 232 341 364 n/a

Sept-Nov 2020 595 536 422 271

Dec 2020-Feb 2021 294 201 132 129

March-May 2021 315 321 348 103

June-Sept 2021 1,228 1,453 1,906 1,196

Oct 2021-Jan 2022 369 340 200 13

Feb-April 2022 312 181 68 167

May-Oct 2022 904 904 904 506

TOTAL 4,297 4,325 4,368 2,421



Provider # Enrolled
# Completed 

Education

# Vouchers 

Distributed

Baldwin Family Healthcare 903 913 935

Munson Manistee, Wexford, Missaukee 734 420 607

Munson Grayling 45 21 98

Spectrum Health Big Rapids 1,047 319 1,568

Spectrum Health Gerber 618 618 Bagged groceries

Spectrum Health Ludington 56 45 Bagged groceries

Mercy Health (Oceana) 308 217 217

MSU-E- Crawford, Kalkaska, Manistee, Mecosta, Missaukee, and Wexford 181 181 181

DHD#10 Outreach

Kalkaska County (Farmer’s Market, Council on Aging, MSU-E, MIHP) 162 162 162

Oceana County (New Era Farmer’s Market, Telamon, Our Friend’s House, Book 

Walk event)
114 114 114

Manistee County (SNAP-Ed “Linking Lessons” class) 32 32 32

Mason County (Bike Rodeo event, SNAP-Ed programming) 17 17 Bagged groceries

TOTALS 4,215 3,057 3,912



MSU-E Post-Survey (n= 181)

• 48% reported increased participation in 

moderate physical activity

• 41% made small changes in their daily 

routine to be more active

• 49% planned meals in advance more 

often

• 46% reported an increase in fruit 

consumption

•



DHD#10 Post-Survey 
(n= 122)

• 76% of participants reported adding 

more fruits and vegetables to their 

shopping list

• 43% have tried new fruits or vegetables

• 43% have tried new recipes

• 75% reported an increase in knowledge 

or motivation to eat more fruits and 

vegetables

• 56% noticed improvements in their 

health

⚬ 35% indicated losing weight as a 

result of participating



For me, it served as a reminder of the things I already knew. But more 

importantly, it has motivated me to get back to work eating right and 

exercising again. In the short time I’ve been doing this, I feel better and see 

results already, so thank you for that.

Per a statement from an anonymous Tai Chi participant, “the anonymity 

of this program is part of its beauty. It has allowed those that I know for a 

fact would not have asked for help, to gain access to fresh fruits and 

vegetables. This, as well as its attachment as a reward for movement  

allows people to feel as though they have ‘earned it’.”

The Prescription for Health project implemented in Oceana County was 

successful in connecting healthcare providers with nutrition educators, 

public health, and the food retail sector by creating community-clinical 

linkages and strengthening relationships to increase access to healthy 

food choices for low-income and populations living with or at risk for 

chronic disease.

This was a very impactful project that reached an impressive number 

of participants throughout our region. I know from hearing from 

participants that it was very meaningful to families and individuals.



Promotional Reach

Reached an estimated total of 

23,479
through boosted social media posts 

(January-July 2022) 



Food Retailer PSE Change



•

•

•

•

Snapshot
Oceana County, Michigan

•

•

•



Oceana County 
Strategy



•

•

•

•

•

•

•

•

Key Community 
Partners



•

•

•

Key Business 
Partners



Promotional Activities:



Examples of 
Promotional Activities:

Press release #1 Press release #2Poster



Examples of 
Promotional Activities:

Social media posts



Process
Registration

Spanish

English



Redeemable Vouchers 

VOID



COVID-19 Challenges

•

•

•



Oceana 
County 
Participant 
Testimonial 



Snap Shot

Kalkaska County
Census at a Glance 

• Population: 17,725

• Poverty Rate: 16.4%

•  Lack of Adequate 

access to healthy 

foods: 15.6% 

• Race: White alone, 

not Hispanic or 

Latino- 92.4%

• Hispanic or Latino: 

2.8%
*Data from DataUSA 

2020 Census

Top 3 Agricultural Products

• Poultry and eggs 

• Vegetables

• Hay 



Kalkaska County
Strategy



Examples of 

Promotional Materials 



Registration and 
Implementation

•

•

•

•



Kalkaska County Participant Snapshot
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Taking home Rx
Activity #1



Activity #2
Referrals



Project Challenges

•
⚬

•
⚬

•

•
⚬

⚬
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Addressing Challenges to 
Improve Outcomes

•

•

•

⚬

•

Be flexible, be kind, and celebrate successes!



•

•

•

•

•

•

•

•

Lessons Learned: SDoH and Equity 
Considerations in a Food System



What could food system equity look like?





231-316-8567

kmiller@dhd10.org

Contact us:

Katie Miller Katie Haner Maegen Sorenson

231-902-8528

khaner@dhd10.org

231-876-3811

msorenson@dhd10.org

mailto:kmiller@dhd10.org
mailto:khaner@dhd10.org
mailto:msorenson@dhd10.org
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